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OLDER ADULTS AND THE CHALLENGE OF AGING IN PLACE • KENAN INSTITUTE CONFERENCE PROCEEDINGS

INTRODUCTION AND PROJECT OVERVIEW
In spring 2018, NCGrowth engaged with the Eastern Band of Cherokee Indians regarding 

an economic impact analysis of the Tribe’s powwow. The EBCI powwow, an important 

economic, social, and cultural event, attracts many visitors and participants from outside the 

local area. Through the spending of these non-local visitors and participants in particular, 

the economic footprint of the event reaches far outside the Tribe’s Qualla Boundary, and 

Jackson and Swain Counties—an impact that is measurable through an input-output 

economic impact model. However, the overall economic impact of the event (over the 

entire state of North Carolina) has not previously been measured. Through a partnership 

between NCGrowth and Jacob Reed—Economic Analyst for EBCI—NCGrowth engaged 

with multiple members of Tribal leadership, formulated a survey in order to understand 

visitors’ and vendors’ spending patterns, and attended and collected data at the 2018 

Eastern Band of Cherokee Indian’s Fourth of July Powwow. This report is the result of 

the economic impact analysis performed with this data, along with data supplied by the 

powwow organizer, Deer Clan Productions. 

The annual EBCI Fourth of July powwow serves to celebrate Native American culture and 

identity of tribes from across the state and country. Held every summer, the powwow 

brings people together with traditional songs, dancing, and drumming. The event features 

grand entries at the beginning of every dance session and showcases various tribes and 

dance styles. It also includes dancing and drumming competitions with cash prizes, food 

and craft vendors, tribal regalia, and fireworks.1 The 2018 powwow was held from June 

29 – July 1, 2018 at the Acquoni Expo Center in Cherokee, NC.

ECONOMIC IMPACT OF POWWOWS – LITERATURE 
REVIEW
Few academic and journalism sources have covered the economic impact of powwows 

across the United States. While a fair amount of literature has been written on the economic 

1“Experience the Spirit of the Drum.” Accessed from http://visitcherokeenc.com/blog/entry/2018-eastern-
band-of-cherokee-nation-powwow/. 13 June, 2018.
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impacts of Native American tribes and the gaming industry, few scholars have investigated 

the impact of specific events within Native communities. This is an exciting new area 

for future research. Of the sources that analyze the economic impact of specific tribal 

events, two are particularly noteworthy: a 2015 analysis of the impact of two federally-

recognized tribes in Colorado (the Southern Ute Indian Tribe and the Ute Mountain Ute 

Tribe), and a 2006 study on the economic impact of the Gathering of Nations Powwow 

in Albuquerque, New Mexico. In the former, events constituted one category included in 

the scope of analysis; Revolution Advisors, an organization contracted by the Colorado 

Commission of Indian Affairs, found that 73,000 people visited Colorado for Native-

focused events in 2013.2 The overall economic impact of these events was calculated to 

be $44M, with a wage impact of $14.1M, an indirect job creation of 453 jobs, and value 

added of $25M. Powwows were deemed to be the most impactful of any tribal events in 

this regard. Though slightly more outdated, the analysis performed on the Gathering of 

Nations Powwow indicated a similarly large impact of $15M on the state of New Mexico, 

with 111,560 attendees annually.3 

Though the scope and size of the events included in these two analyses are significantly 

larger than that of the EBCI powwow, such studies put the overall impact of Native 

American tribal events into context and indicate that they support a wealth of economic 

activity not only for the tribe in question but also for the state as a whole. 

METHODOLOGY
This report used the industry standard economic impact modeling software IMPLAN (short 

for “IMpact analysis for PLANning”) to estimate the annual economic impact of the EBCI 

powwow. The powwow’s impact derives from two broad activities:

• The annual operational spending of the EBCI and Deer Clan Productions for the 

powwow, and 

• Regional spending by powwow visitors and vendors.

ECONOMIC IMPACT MODELING 
NCGrowth used IMPLAN software to calculate how the above activities affected the 

Jackson and Swain County regional economy and the economy of the state of North 

Carolina as a whole.  IMPLAN is an economic impact model that utilizes national input-

output structural matrices to estimate the ‘ripple effect’ of an economic activity – in this 

case, visitor and vendor spending and the Tribe’s operational expenses. 

2Revolution Advisors. “Colorado American Indian and Alaska Native Economic Impact Report.” July 2015. 
Accessed from https://www.denvergov.org/content/dam/denvergov/Portals/643/documents/Commissions/
DAIC/Colorado%20American%20Indian%20and%20Alaska%20Native%20Economic%20Impact%20
Report.pdf. 
3Anonymous. “Pow-wow Brings Big Bucks to City and State.” Native American Times. October 27, 2006, 8.
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IMPLAN estimates three impact types: direct, indirect, and induced. Direct impact results 

from expenditures made directly from consumers to a business. In this study, all expenditures 

either made by the Tribe or by visitors and vendors constitute “direct” impacts. Indirect 

impact is a result of business-to-business spending – for example, a business purchasing 

inputs from a supplier. We can think of this impact type as one step removed from direct 

impacts. Even one step further removed is the induced impact, which is the result of 

spending by workers in the affected industries on consumer goods and services. All of 

these impacts are expressed in three different metrics: employment, labor income (wages), 

and economic output. The employment figure represents the jobs supported by the 

modeled activity. Labor income is the wages provided by those jobs. Economic output is 

the contribution to overall economic growth. 

VISITOR AND VENDOR SURVEYS
Two distinct surveys were developed to gather inputs for the economic impact analysis. 

The first targeted powwow visitors, including spectators, dancers, drum group members, 

royalty, and family members of participants. A total of 174 visitor surveys were collected 

on Friday June 29 and Saturday June 30 of the event and used in this analysis. The second 

survey targeted vendors at the powwow, including those selling food, crafts and other 

goods, and informational vendors. A total of 15 vendors were surveyed on Friday and 

Saturday of the event. 

Both surveys relied on a few key principles. First, NCGrowth staff conducting the survey 

sought to gather information from only one individual in each party, as the spending data 

collected reflected the lodging, food, and other costs for each group in its entirety. Second, 

both the visitor and vendor surveys required noting whether a party had stayed overnight 

in the area or were attending the powwow as a part of a day trip. Local visitors or vendors, 

who returned home each night, even if they attended the powwow on multiple days, are 

considered day-visitors for the purpose of this survey. This division was important in that 

visitors and vendors who are only traveling for the day have significantly different expenses 

than those taking an overnight trip. 

AVERAGE SPENDING CALCULATIONS
In order to accurately summarize the data collected from these two surveys, average 

spending calculations were performed. Respondents were asked to report their group’s 

expenses for lodging, transportation, full service dining, fast food restaurants, groceries, 

entertainment, shopping, gaming and any other miscellaneous activities. Individual 

spending was then calculated for each category by dividing responses by the number 

of adults in the party. Survey questions asked that the respondents estimate their total 

expenses in each category for the entirety of their trip, with the exception of lodging; 

data for which was collected on a per night basis and ultimately multiplied by the average 

length of stay. 
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The average spending per adult for each one of these categories was then calculated. The 

average expense for Other category was divided equally into the Gas, Full Service Dining, 

Fast Food Restaurants, Groceries, and Entertainment expense categories. These average 

spending calculations subsequently served as the input for the regional spending activities 

in the IMPLAN model, and were multiplied by the estimated number of attendees, for 

both visitors and vendors. See Appendix 1 for the full list of industries used in the IMPLAN 

model. 

Table 1. Visitor and Vendor Powwow Attendance, by Day vs.  
Overnight Trips

Day Trip Overnight Stay

Visitors 1378 1903

Individual Vendors 34 68

Total 1412 1971

This report uses three distinct numbers for visitor and vendor attendance, which were then 

multiplied by average spending per adult per trip for the appropriate categories. A total 

of 3,280 visitors (including dancers and drummers) were modeled, which is the estimated 

number of unique attendees based on the total of 4,118 tickets sold over the three days.  

The survey data indicates that roughly 58 percent of these visitors stay overnight. A total 

of 102 vendors (number of individuals in parties involved in vending) were modeled, based 

on 2018 estimates and survey data. Survey data indicates that approximately 67 percent of 

these vendors stay overnight. Lastly, vendors have some fixed costs that are not attached to 

the number of individuals in each party, necessitating modeling some activities by number 

of vending groups. For this part of the model, data received from the powwow committee 

indicated 30 total groups of vendors.  

ECONOMIC IMPACT ANALYSIS RESULTS
STATE IMPACT
In terms of the EBCI powwow’s total impacts, the event supports a total of ten jobs with 

wages of about $290,000 annually in the state. Overall, the powwow contributes an 

estimated $911,000 dollars annually to the state economy. 

Comparing the direct impacts to the total impacts, there is a multiplier effect of 1.67 

for employment, a multiplier effect 1.96 for wages, and a corresponding effect 1.96 for 

economic growth (Table 2). The multiplier effect is a measure of how many jobs and how 

much economic growth is generated overall by one job supported or one dollar spent at 

the powwow. An economic growth multiplier of 2 demonstrates the powwow’s significant 

impact in North Carolina: for every dollar spent as a result of the powwow, about $1.96 

In terms of the EBCI 
powwow’s total 
impacts, the event 
supports a total of 
ten jobs with wages 
of about $290,000 
annually in the 
state. Overall, the 
powwow contributes 
an estimated 
$911,000 dollars 
annually to the state 
economy. 
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was generated in the state economy.

Table 2. Annual Economic Impact of the EBCI Powwow in North Carolina4

Impact Type Employment Labor Income ($) Output ($)

Direct Effect 6 $147,700 $463,700

Indirect Effect 2 $67,100 $207,600

Induced Effect 2 $74,100 $239,600

Total Effect 10 $288,900 $910,900

Muliplier 1.67 1.96 1.96

It is also important to note that the EBCI powwow has an impact on local and states 

taxes. The tax impact estimates the taxes paid to all state and local governments within 

the region. Taxes on production and imports, households, and corporations combine for a 

total tax impact of about $50,000 annually, indicating that the EBCI powwow generates 

significant revenue not only for businesses in the private sector, but also for the public 

sector.  

LOCAL IMPACT
More specifically, the EBCI powwow had a significant local impact in Jackson County and 

Swain County. The powwow supports nine jobs with wages of about $192,300 in the two 

counties. Overall, it generates an estimated $684,700 for the local Cherokee economy. 

The local multiplier effects are slightly smaller than the state effects, but still indicate that 

for every $1 spent as a result of the powwow, about $1.50 was generated in the local 

economy.  Furthermore, the event has a total tax impact of $40,208 on the two counties. 

SURVEY RESPONDENT ANALYSIS
The demographics of the 174 survey respondents may not perfectly represent the 

powwow’s overall attendees, but the large number of responses sheds light on the types 

of people most drawn to the powwow and other similar events for future marketing 

efforts. Breaking down the satisfaction and spending patterns of different types of visitors 

indicates that the EBCI can improve the economic impact of its powwow by attracting 

more overnight visitors, especially families of performance groups who exhibited the 

highest level of spending.  

DEMOGRAPHICS – ATTENDEE PROFILE
The survey requested demographic information such as gender, age, highest education 

level, total household income, and zip code. See Appendices 4-8 for more detailed 

breakdowns of these survey responses. According to the survey sample, EBCI powwow 

attendees tended to have the following characteristics:

4Economic growth corresponds with the “Output” column in the final IMPLAN results.
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• 28% of survey respondents were age 45-54 and 21% were age 35-44 (159 total 

respondents).

• 48% of respondents have an associate’s degree, bachelor’s degree or higher and 

another 29% have some college experience (153 total respondents).

• 76% of respondents who provided their zip code are from North Carolina (156 

total respondents).

• 29% of North Carolina respondents are from Jackson and Swain Counties (156 

total respondents).

• 24 states were represented in visitor attendance (156 total respondents).

• 12% of visitors are from Tennessee, the next highest state representation after 

North Carolina (156 total respondents).

• 57% of respondents have household incomes over $50,000 (134 total respondents).

SATISFACTION
There were overall high satisfaction rates among survey respondents of all age groups. 

Among those who answered the question, 77% were “Very satisfied” with their experience 

at the powwow (See Appendix 9). Table 3 indicates that day visitors had slightly higher 

rates of high satisfaction with the powwow, in comparison to overnight visitors. Overnight 

satisfaction rate is a very important metric that suggests visitors from further counties and 

states would be willing to spend their money to come back again.

Table 4. Percent of Survey Respondents “Very satisfied” with EBCI 
Powwow, by Age Group (n=155)5

Age Group Percent “Very Satisfied”

18-25 67%

26-34 79%

35-44 48%

45-54 91%

55-64 81%

Over 65 83%

Furthermore, the older age groups, 45-54 and Over 65, were most satisfied with the event 

(See Table 4). In the 35-44 age group, only 48% indicated they were “Very satisfied” with 

the event, versus 91% and 83% for the 45-54 and Over 65 age groups, respectively.  For 
future powwows and EBCI events, it may be important to target the satisfaction 
rates of this middle age group who are likely to be paying for the hotels and 
other expenses for themselves and their children.

5“n=” refers to the number of respondents for the survey question displayed in the following table

There were overall 
high satisfaction 
rates among survey 
respondents of all 
age groups. Among 
those who answered 
the question, 77% 
were “Very satisfied” 
with their experience 
at the powwow
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Table 5. Satisfaction of Survey Respondents with EBCI Powwow, by Day 
(n=70) vs. Overnight (n=97) Visitors

Satisfaction Day trip Overnight stay

Very Satisfied 79% 75%

Somewhat Satisfied 16% 20%

Neither Satisfied nor dissatisfied 3% 5%

Somewhat dissatisfied 1% 2%

Very dissatisfied 1% 0%

SPENDING PROFILES
The household income breakdown of day vs. overnight visitors (Table 6) indicates that the 

largest portion of day trip visitors (25%) have a household income of less than $30,000. The 

two largest portions of overnight visitors (27%) reported a household income of $30,000-

$49,999 and $50,000-$69,000. A large portion of overnight visitors reported incomes 

above $100,000. While the survey respondents may not be perfectly representative of 

total powwow visitors, this breakdown suggests that overnight visitors may have more 

disposable income than local respondents visiting the EBCI powwow for the day. 

Table 6. Income Level of Survey Respondents, Day (n=52) vs. Overnight 
(n=82) Visitor

Income Level Day Trip Overnight Stay

Less than $30,000 25% 12%

$30,000-$49,000 23% 27%

$50,000-$69,000 23% 27%

$70,000-$99,999 19% 16%

$100,000 or more 10% 18%

There were 54 overnight survey respondents who reported their party’s hotel/motel 

expense. The average hotel expense for each of these parties was about $317 for the 

weekend. Overnight visitors reported an average of 2.2 nights per stay. These parties who 

stayed in a hotel or motel subsequently spent much more on gas and full-service restaurants 

than day trip visitors who reported their expenses. Grocery and fast food spending were 

the two categories where overnight and day visitors spent about the same amount. This 

can be attributed to overnight visitors most likely not having access to a kitchen, and 

therefore choosing restaurants during their stay instead of shopping at grocery stores. 

More disposable income and a longer stay may explain the higher full-service restaurant 

expenses for overnight visitors.
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Table 7. Spending Per Adult Per Trip, by Day (n=72) vs. Overnight Visitor 
(n=101)6

Spending Dy Trip Overnight Stay

Hotel/Motel (n=54) $0 $144

Gas (n=53) $21 $54

Groceries (n=56) $32 $27

Full Service Restaurants (n=86) $8 $43

Fast Food (n=65) $4 $13

Shopping (n=100) $19 $46

Entertainment (n=47) $5 $15

Gaming (n=12) $7 $20

Total $96 $362

There were also spending differences between groups that included powwow participants 

(drum and dance groups) and groups that were just spectating. When comparing the 

spending patterns of the two groups, it is clear that drum and dance groups are spending 

more money than spectator groups on hotels, gas, groceries, and fast food. Because of 

their participation in the powwow, it makes sense that they would not have time to spend 

money on full service restaurants, shopping, entertainment, or gaming. 

Table 8. Spending Per Adult Per Trip, by Drum/Dance Groups (n=14) vs. 
Spectator Groups (n=140)

Spending Drum/Dance Group Spectator Group

Hotel/Motel (n=49) $231 $133

Gas (n=35) $77 $37

Groceries (n=50) $36 $29

Full Service Restaurants (n=75) $7 $32

Fast Food (n=57) $14 $9

Shopping (n=90) $30 $36

Entertainment (n=40) $4 $11

Gaming (n=9) $4 $15

Total $403 $302

Out of the 159 survey respondents who shared their zip code, 16% had travelled from 

Cherokee and its seven surrounding counties (Cherokee, Clay, Graham, Haywood, Jackson, 

6Table 7, Table 8, and Table 9 reflect average spending of just those respondents who reported expenses, while 
the IMPLAN input averages in all blank expenses as $0. The numbers in parentheses refer to the number of 
respondents who reported expenses for each category.
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Macon, and Swain). Survey respondents from these nearby counties spent significantly less 

than visitors from other counties, emphasizing the need to attract visitors from further 

away in order to increase the economic impact of the powwow.

Table 9. Spending Per Adult Per Trip, by Local Counties (n=26) vs. Non-
Local Counties (n=147)

Spending Local Counties Non-Local Counties

Hotel/Motel (n=54) $72 $145

Gas (n=53) $14 $45

Groceries (n=56) $58 $27

Full Service Restaurants (n=86) $7 $33

Fast Food (n=65) $4 $11

Shopping (n=100) $19 $38

Entertainment (n=47) $4 $12

Gaming (n=12) $8 $16

Total $186 $327

VISITOR AND VENDOR SUGGESTIONS
An open-ended question asked visitor and vendor respondents: “How could your experience 

at this powwow be improved?” The visitors provided the following suggestions for the 

EBCI powwow (see additional Survey Results documents for the full list of responses):

• Increase shade (30 respondents)

 � The age group of 35-44, who had the lowest satisfaction rates with the 

event, suggested big fans or misting tents to ameliorate the lack of shade 

throughout the event. 

 � Respondents also suggested free water for participants in the powwow.

• Improve seating options (12 respondents)

 �  Visitors suggested better seating, reserved seating for elders, and especially 

moving more spectators to the bleachers because people were blocking each 

other’s views. 

• Decrease waiting time in admissions line (7 respondents)

 � A few visitors were upset with the delayed opening of the gates and long 

admissions lines at the start of each day of the powwow, and others hoped 

for better advertising and signage. 

Many of the vendors also provided suggestions to improve future experiences at the 

powwow:
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• Provide Wifi, electricity and lighting to all vendors (7 respondents).

• Increase preparation for the hot weather, including free water for vendors (5 

respondents).

• Lower vendor fee (2 respondents).

RECOMMENDATIONS FOR INCREASING IMPACT
1. Develop partnerships with businesses impacted by the powwow. 

A closer analysis of the primary drivers of economic activity generated by the EBCI 

powwow indicate that hotels/motels, followed by limited-service restaurants and 

full-service restaurants, are the industries most supported by the event (in terms of 

employment and wages). Unsurprisingly, gasoline stores and food and beverage 

stores follow as some of the next most impacted sectors (See Appendix 2 for 

impacts by industry).  This finding highlights the opportunity to work with these 

impacted businesses as potential sponsors and promoters of the event as they are 

direct beneficiaries from the visitor spending.

2. Increase powwow attendance by overnight and out of town visitors.

Overnight stays - Increasing overall economic impact hinges on increasing the 

number of overnight visitors to the area. Adults who came to the powwow for a 

day trip spent an average of about $96, while overnight visitors spent an average 

of $362 for the trip. This difference is significant, especially when scaled to over a 

thousand overnight visitors at the event. 

EBCI can seek sponsorships from hotels by offering marketing in the powwow 

advertisements and promotional materials.  The Tribe could also partner with area 

hotels on joint marketing, promoting both the event and local hotels.

Furthermore, EBCI can attract overnight visitors from areas like Raleigh, Charlotte, 

and Fayetteville through increased marketing. Visitors from these regions of NC 

would be travelling further and may therefore spend more money throughout 

the trip on full service restaurants and other attractions in the area, increasing the 

event’s total impact.

3. Increase visitor spending in the local area.

Direct visitors to locally owned businesses - Additional marketing efforts and 

partnerships with locally owned businesses (in which the Tribe can direct visitor 

spending to those entities) would help attract additional visitors and keep their 

dollars in the hands of local business-owners, as opposed to chain stores. 
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Local spending keeps money in North Carolina and therefore increases the economic 

impact of the event on the state. Survey results indicate that powwow visitors 

overall are spending around $38 each at restaurants.  This offers an opportunity 

to use advertisements at the powwow to direct visitors to local restaurants where 

their spending will have greater impact.  The EBCI could encourage local spending 

by seeking advertisements from restaurants close by to the powwow grounds and 

highlighting those ads on fliers distributed to powwow attendees and posted on 

the grounds.

Advertise other area attractions – Adding a section into the powwow advertisements 

on other area attractions would encourage visitors to stay longer and support 

other tribal attractions and businesses outside of the powwow.  This could include 

activities in the area like the Oconaluftee Indian Village, Cherokee Bonfires, Music 

on the River, Museum of the Cherokee Indian, or Qualla Arts & Crafts gallery.

Provide WiFi on the powwow grounds – Having WiFi at the event would allow 

vendors to accept credit card payments, making it easier for visitors to purchase 

items at the event.  It also allows visitors to utilize mobile tools developed by the 

Tribe, such as the Visit Cherokee app, to access information about other nearby 

attractions and businesses.  Finally, it enables visitors to engage on social media, 

further increasing the event’s online visibility. 

These findings have important implications for the EBCI’s broader impact in the region and 

the state as a whole. The apparent impact of the powwow indicates that larger tribal events 

and institutions—such as Cherokee Blue Ridge Run or Rainbow & Ramps, for example—

likely play an even more significant role in the economic impact they generate outside of the 

local area. While members of the EBCI likely already recognize the economic importance 

of such events and institutions, those outside the community may not comprehend the 

extent of the Tribe’s role in this regard. In this sense, analyses of this type can be helpful in 

articulating the EBCI’s impact on the state of North Carolina and the local region. 
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APPENDIX
Appendix 1. IMPLAN Input Sectors for EBCI Powwow

Expense Category IMPLAN Sector

Advertisement/Publications 154

Contract Services 467

Supplies 405

Utilities 525

Landscaping 469

Lodging - Hotel/Motel 499

Lodging - Camping 500

Lodging - Vacation Rental 440

Full Service Dining 501

Fast Food 502

Gas 402

Shopping, gifts, souvenirs 406

Transportation - Car Rental 442

Transportation - Airfare 408

Groceries 400

Gaming 495

Equipment Rental 443

Appendix 2. IMPLAN Input Sectors for EBCI Powwow

Sector Description Direct ($) Indirect ($) Induced ($) Total ($)

499 Hotels and motels, including casino 
hotels

$150,891 $417 $145 $151,453

488 Performing arts companies $60,032 $658 $420 $61,109

406 Retail - Miscellaneous store retailers $57,876 $240 $643 $58,759

495 Gambling industries (except casino 
hotels)

$43,300 $4 $305 $43,609

502 Limited-service restaurants $40,610 $1,173 $5,489 $47,272

501 Full-service restaurants $36,316 $1,040 $3,283 $40,639

440 Real estate $20,705 $20,120 $6,998 $47,824

402 Retail - Gasoline stores $17,464 $220 $728 $18,412

400 Retail - Food and beverage stores $12,019 $93 $2,357 $14,468

442 Automotive equipment rental and 
leasing

$7,973 $75 $42 $8,090

408 Air transportation $7,536 $57 $56 $7,649

500 Other accommodations $7,093 $6 $2 $7,101

443 General and consumer goods rental 
except vid...

$1,850 $107 $113 $2,070
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Survey Respondent Demographics (See additional documents for full visitor and 
vendor survey responses)

Appendix 3. Gender of Survey Respondents (159 Responses)

Gender Percentage Total

Female 59% 94

Male 41% 65

Grand Total 159

Appendix 4. Age Group of Survey Respondents (159 Responses)

Age Group Percentage Total

18 - 25 6% 9

26 - 34 13% 20

35 - 44 21% 34

45 - 54 28% 45

55 - 64 21% 33

Over 65 11% 18

Grand Total 159

Appendix 5. Highest Education Level for Survey Respondents  
(153 Responses)

Education Percentage Total

Less than high school 3% 5

High school/GED 20% 30

Some college 29% 44

Associate's Degree 18% 27

Bachelor's Degree 12% 19

Graduate Degree 18% 28

Grand Total 153

Appendix 6. Total Household Income for Survey Respondents  
(134 Responses)

Household Income Percentage Total

Less than $30,000 17% 23

$30,000 - $49,999 25% 34

$50,000 - $69,000 25% 34

$70,000 - $99,999 17% 23

$100,000 or more 15% 20

Grand Total 134
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Appendix 7. Race/Ethnicity of Survey Respondents (163 Responses)

Race/Ethnicity Percentage Respondents

American Indian or Alaska Native 31% 58

Asian 1% 2

Black or African American 5% 10

Hispanic or Latino 2% 4

White 52% 97

Other 5% 10

Prefer not to answer 2% 4

Grand Total 185

Appendix 8. State of Origin for Survey Respondents (159 Responses)

State Origin Total

NC 57

TN 20

FL 12

SC 12

VA 11

AL 10

GA 10

KY 5

PA 3

AR 2

IN 2

OH 2

TX 2

WV 2

CO 1

DC 1

DE 1

IL 1

MI 1

MS 1

NJ 1

NY 1

WI 1

Grand Total 159
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Appendix 9. Satisfaction of Survey Respondents (167 Responses)

Satisfaction Percentage Total

Very satisfied 77% 128

Somewhat satisfied 18% 30

Neither satisfied nor dissatisfied 3% 5

Somewhat dissatisfied 2% 3

Very dissatisfied 1% 1

Grand Total 167
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